
Financial Narrative
For February 18, 2020 Board of Trustees Meeting

This narrative accompanies the Profit & Loss Budget vs. Actual for July 1, 2019 – December 31, 
2019.  

The first column labeled “Jul ‘19 – Dec ‘19” is what has been earned or spent during that time 
period.  Revenue appears first, and then expenses begin toward the bottom of the first page.  

The second column is the congregation-approved budget for FY19-20.

The third column notes the percentage of the budget earned or spent to date.  At the end of 
December 50% of the year had passed.  Any major variances from that are noted below with 
corresponding explanations.  Note that our practice is not to repeat the same deviation once it 
has been mentioned.  

Also, direct gifts and expenses for our sanctuary work are included in this P&L as they were part 
of the congregation-approved budget.  Last year, sanctuary income and expenses were not 
included in the monthly P&Ls.  

Revenue
x 4130 Unpledged support has increased since last month’s report ($26,821).  The 

significant increase is due to:
o Income from the End of Year Appeal, which raised $14,507.29
o Almost $14,000 given in response to our Faithify Campaign
o A generous undesignated gift given in December

x 4420 Trip Fees are low as the trip to Cali, Colombia was postponed to the next fiscal 
year

x Rentals continue apace

Expenses
x 6102 Electricity is running less expensive than budgeted.  May it remain that way….
x 6360 Advertising & Promo inlcudes a $400 expense from the DC Chapter of the Poor 

People’s Campaign, for which we are the fiscal sponsor.  They have sufficient funds with 
us to cover this (and other) expenses.  

x Though employee benefit expenses are slightly below budget, please note that our 
insurance expenses will increase for the second half of the year.

Below, there is a section titled Other Income/Expense.  This section shows income (and 
expense, if there is any) to non-operating portions of the organization.  Approximately 
$455,458 has been contributed to the Capital Campaign this year, and our investments have 
grown by a total of $225,883 this year.  

Should you have questions about this month’s finances, you are welcome to contact Jen Morley 
or Joe Merenda.  


